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Advertorials in Immobilien Zeitung 

Advertorials are advertisements created by editors to give you the opportunity to present your 

company, product or event with a look similar to editorial news coverage.  

When are they useful?  

Advertorials often use copy and pictures with captions similar to surrounding editorial text and its 

style to the effect that the message comes across as something that simply blends in – advertorials 

provide comfortable reading and don’t feel like intruders. For this purpose, high-quality copy is 

needed. Advertorials are suitable for elaborating on complex topics. Why not convince yourself by 

having a look at our printed advertorials below?                                                                            

Advertorials can also be placed online at www.iz.de and in our newsletters. 

Advertorials offer a host of advantages:  

• Products or services requiring further explanation can be depicted in detail 

• Extra credibility for your message since the ad looks similar to editorial text 

• No ad motifs available? Advertorials come in handy for any advertising occasion. 

Some of the sample ads below are rather text-intensive advertisements than advertorials. If this is 

your choice, you can combine the visual appeal of a well-designed advert with the sophistication of 

information transfer by providing copy. No matter which form you prefer, please bear in mind that 

Immobilien Zeitung’s readership invests an enormous amount of time for reading – on average, each 

reader spends 53.3 minutes on each issue of our medium. 

Compared to emotional ad motifs, advertorials offer a lesser visual appeal. If your company usually 

runs highly effective, top-quality advertising campaigns, recognition effects will not fully come to 

bear. 

Adding your own copy or having it produced by external journalists may mean additional cost and/or 

efforts for your communications department. In this context, external production often tends to be 

less expensive since at least part of your own press releases or company-specific text can be used. 

Your advantage:  

In independent media, you 

will only achieve coverage 

if there is something 

newsworthy to report 

and/or if you continuously 

follow-up on PR. You can 

hardly influence the timing 

of such coverage. Through 

advertorials, you can 

achieve your 

communication goals any 

time, just as you please. 

Example: 1/2 page, 

landscape 

http://www.iz.de/


Formats and prices: Advertorials are possible in any of our ad formats (see pp. 14 and 15 of our 

Media Data) and will be charged for like an ordinary advertisement. Usual sizes are between 1/4 and 

1/1 page. 

Design: For a surcharge of 15%, we will design your advertorial. If you book at least one full page, no 

extra charge applies. Advertorials have an effect on annual rebates and, if a press proof is delivered 

by you, agency rebates will be granted, too.  

Advertorials may look similar to copy written by our editors but a line has to be drawn to distinguish 

one from the other. Differences include:  

• Column width: different column width or same column width with a tinted background

• Different typeface and font size

• Different headlines, highlighted text and image captions

• The ad is marked with a header classifying it as such (“Anzeige”).

Advertorials are subject to approval by the editor prior to publication. 

Ad receipt deadline:  

Ready supplied documents delivered by you:  2 days before the relevant ad receipt deadline 

Print documents to be made by us: 1 week before the relevant ad receipt deadline 

In summary: If your message cannot be conveyed by the emotional power of pictures, supporting 

slogans and short copy alone, advertorials are a good option for presenting complex topics and 

showcasing your company’s USPs. 

We believe: Compared to daily media and/or non-specialised media, the trade press is more suited 

for advertorials because its readers will  

1 – expect relevant information from other market players for their own work;  

2 – like to see less distracting/irrelevant advertising they would ignore;  

3 – find adverts/advertorials inspiring to make new business contacts/identify business 

opportunities. 

If there are no high-quality ad motifs or the ones you 

have don’t match the purpose of your ad, advertorials 

can be relatively inexpensive option for achieving your 

communication aims – depending on your own 

commitment in cooperation with the publishing firm. 

Please don’t hesitate to contact us for more information: 

Phone +49 (0) 611 97326 ext. 0 

Thomas Buhlmann ext.26 

Karsten Franke  ext. 21 

Christopher Tyziak ext. 955 

Claudia Emrich    ext. 13 

buhlmann@iz.de 

franke@iz.de 

tyziak@iz.de 

emrich@iz.de 

Sample: 1/3 page, corner field 

mailto:buhlmann@iz.de
mailto:franke@iz.de
mailto:schmidtke@iz.de
mailto:emrich@iz.de


Sample: 1/3 page, corner field, 4c 



 

Sample: 1/1 page, same columns as edited IZ text, tinted background 



Sample: 1/2 page, corner field on an edited page of a Berlin special  



Sample: 1/3 page, corner field  



Sample: 1/3 page, corner field  



Sample “iCover with advertorial on page 2”: Before page 1 comes a “fake page 1”… 



… with an advertorial on its back, placed opposite real page 1. 



 

 

 

 

 

 

 

 

 

 

 

 

 

Sample “panorama ad”: two opposite pages with print on the inner margins. 

 

 


